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Intro: Why Join Pinterest? 

Here are a few great reasons why you should join and use Pinterest if 
you want to sell more books, products, or services. Pinterest offers 
one of the strong opportunities currently available to target key 
interest groups and actually get them to buy or promote your product 
or service. 

 Pinterest is one of the fastest-growing social sharing networks 
anywhere. 

 Pinterest is already the third most popular social network. 

 Pinterest is retaining users 2 to 3 times more effectively than 
Twitter did. That means users like the site. 

 The most popular categories are those of interest to women 
(who still dominate the pins and membership): fashion, design, 
home decor, recipes, hobbies, and crafts. 

 50% of Pinterest users have children. 

 More people buy – yes, actually buy things – based on pins 
versus tweets, Facebook posts, YouTube videos, or other social 
sharing networks. 

 36% of all pins with prices included in the comments get more 
likes and repins. 



 Shoppers referred to a site from Pinterest are 10% more likely to 
buy. And also spend 10% more than other shoppers. 

 Pins get shared more often than tweets or posts. 

 Call to action pins increase engagement by 80%. So ask people 
to comment, like, or repin you pin. Or ask them a question. Ask 
them to respond to your question in the comments below. 

 Pins drive more traffic than Facebook or LinkedIn posts. Check 
out the graphic below. My apologies but I don't remember the 
source of this graphic, but it does jive with my experience. 

And now that you know why you should join Pinterest, here are the 
steps you need to take to join Pinterest, use Pinterest, and profit from 
Pinterest. 



Tip 1: How to Join Pinterest 

If you are already a member of Pinterest, you can skip to Tip 2 on 
creating boards (which you should read, because it has some great 
tips even for veteran pinners). But please scan this section. It might 
still have a key tip worth paying attention to. 

If you are not yet a member of Pinterest, go to 
http://www.pinterest.com and then follow these instructions below. 

1. Click on the red Join Pinterest button (as in the graphic below). 
Note that most of the graphics in this section are not actual size. 

2. You can join by signing in with Facebook, Twitter, or your 
email address: 



3. Complete the beginner's form that appears once you provide 
your email address or sign up via Twitter or Facebook. 

Note: Use your real photo. People like to follow people rather than 
graphics. 

In this sign-up example, I'm using my wife's name and email address, 
but she doesn't like to have photos taken or shared online. That's why 
I used the cover of her children's book, Little Fox and the Golden 
Hawk. 

Note also: Your Pinterest URL will be Pinterest.com plus the lower case 
of the name you choose at the top of the form: 
http://pinterest.com/gailberrykremer. If the name isn't available, 
they'll let you know and ask you to select another name. 

My Pinterest URL is: http://pinterest.com/johnkremer

4. Personalize your interests by clicking on a few of the photos or 
images that you like. This helps Pinterest get an idea of what you are 
interested in so they can show you some current pins that might 
interest you and allow you to start creating your pin boards. 



Note: The five selections you make in this step do not commit you to 
anything (except automatically following some top pinners, which you 
can later unfollow). Your selections give Pinterest an idea of what to 
show you in the next step where you will start setting up your boards 
and establishing your likes and identity on Pinterest. 

5. Verify your email address. The email you receive will look 
something like the graphic below. Click on the red Verify Email button. 
Notice the pieces of advice they offer to start using Pinterest: 



6. Enter your description. Look for your profile, which will be in the 
upper right corner of any page on Pinterest. Click on that arrow at the 
right of your name (see the red circle in the image below). 

When you click on that arrow, you will presented with a list of options: 

Invite Friends 
Find Friends 
Boards 
Pins 
Likes 
Settings 
Logout 

Click on the Boards option. You'll find the following on the top left of 
the page: 

Click on the You have no description right now. Write a little bit about 
yourself line. A blank form will pop up where you can describe yourself 
a little. Right next to the Save Description red button, Pinterest counts 
down how many characters you have left for your description. As you 
can see, I wrote until I had 2 characters left. 



Once you complete your description, click on the Save Description red 
button. You can always go back and change your description so just 
write something now so you have a description. 

Note: If you include a website URL or email address, it will not be 
clickable. 

The four little icon buttons under your description include your 
website, Facebook profile, Twitter profile, and location. 

Click on each of the button, fill in the information (such as Taos, New 
Mexico for location; or http://myincrediblewebsite.com for your 
website) and click the red check mark next to the form. Again, you can 
always change the links later. 

Here is how my descriptive profile looks: 

Notice how I included keywords for people to find me: book marketing, 
ebook promotion, Internet marketing. I included my email address 
because my main BookMarket.com URL is included under the left icon 
below my description. 

If you don't enter anything for some of the four icons, they will remain 
as buttons (like those circled below). 



You can edit your description or profile at any time by clicking on the 
Edit Profile in the middle top of your personal page. 

7. Now you are ready to establish your identity on Pinterest by 
pinning some images and creating some boards. 

In the beginning days of Pinterest you needed an invite. But that is not 
the case now, so you can join Pinterest by following the above six 
steps. These steps take less than five minutes if you have an image 
ready to use for your profile. 

Now you are ready to begin creating boards. 



Tip 2: Create a Variety of Boards 

One of the keys to getting promotional value out of Pinterest is to 
create a variety of boards that will interest your target audience. 

If your target audience is women, pin and like images of fashion, food, 
inspiration, home, children, entertainment, hair styles, beautiful 
places, beautiful paintings, romance, hunky men, etc. Pin images 
depending on the type of women you are trying to reach. 

If your target audience is men, pin and like images of sports, desserts, 
homes, cars, airplanes, travel, gadgets, beautiful women, etc. Again, 
pin images depending on the type of men you are trying to reach. 

Note: Pinterest forbids nudity in any pinned images. 

If your target audience is golfers, pin golf courses, golf equipment, golf 
travel, golf tips, golf quotes, golf magazine articles, golfers, golf books, 
golf history, golf blogs or websites, etc. 

If your target audience is readers of novels, short stories, and/or 
poems, pin books, movies, characters, fantasy art (if your book is a 
fantasy), your author photos, your author appearances (where you 
have had photos taken), illustrations from your book or website, etc. 

If your target audience is people who like to cook, pin kitchens, food, 
desserts, recipes, smoothies, salads, Italian dishes, etc. 

If your target audience is businesspeople, pin logos, buildings, 
business books, your favorite business leaders, your favorite business 
book authors, magazine articles, business blog posts, articles from 
Forbes magazine, images from the Wall Street Journal website, 
quotations from Seth Godin, etc. 

You can find 9 quotable images from Seth Godin right here: 
http://pinterest.com/johnkremer/the-quotable-seth-godin

And 11 quotable images from Steve Jobs right here: 
http://pinterest.com/johnkremer/the-quotable-steve-jobs

You are welcome to repin any of the above images. 

You can create specific pins and boards for every target audience or 
topic that you want to reach. And you should create such boards. 



During your first session, start by creating four boards. You can always 
add many more boards later. It should take you about 10 minutes to 
create four boards. 

1. Create your first board. When you click the first image on the 
page Pinterest first shows you, you will be asked to create a board. 

For example, here is the form that showed up when I pinned a 
painting for my wife's profile: 

Note that Pinterest suggest some names for your board: Art for my 
walls, Classic paintings, and Artists that inspire. I chose the name Art 
For Any Home (so perhaps at some point I can promote other people's 
art, images, prints, and photographs). 

When you repin an image, something like the following will pop up 
after your repin. You can click the x on the top right to eliminate the 
pop-up, or it will simply disappear after a few seconds. 



The value of this pop-up is that if you like the other images from the 
pinner you just repinned, you can click on their board (in this case, the 
board is named hats by the pinner named Nita Pinkston) and repin 
other images from this pinner. These pop-ups allow you to discover 
some wonderful related images which you can repin and share as well. 

2. Edit your board. Once you have created a board, you should 
complete the description of the board, pin an image for the header, 
etc. 

To get started completing the board description, select one of your 
boards by clicking on its title or the board cover (it's largest image). 



That will take you to the board itself, which features all the images you 
have pinned to that board thus far. 

To edit the board's description, click on the Edit Board button in the 
top middle of your board. 

Once you click on the Edit Board button, you'll be taken to a form 
where you can edit the title, write in a description, select an 
appropriate category, and add more pinners if you like. 

Title: Enter a title if you haven't already, or change the title if you 
want to tweak the description. Please note that whatever title you 
chose for your board will become part of the URL to access just that 
board. For example: http://pinterest.com/gailberrykremer/food-food-
food. 



Be sure to use keywords in the titles of your boards - keywords that 
allow people to locate your boards that might interest to them, such as 
my Book Marketing Tips board or Advice Worth Following, I Love Dogs, 
Fashion Colors, Wedding Photographs, or whatever best describes your 
board – and helps draw people from your target audience. 

Write a great description that encourages your target audience to start 
following you or, at the very least, follow this specific board. 

Note: Some pinners choose to follow a user's entire set of boards. 
Others just follow specific boards related to their subject of interest. 

You can change your title later but then your board title will also 
change (along with its URL). That could lead to bad links if you've 
linked to any of your boards from your blog, Facebook page, etc. 

3. Select the right category for your board. Here are your choices: 

Animals 

Architecture 

Art 

Cars & 
Motorcycles 

Celebrities 

Design 

DIY & Crafts 

Education 

Film, Music & 
Books 

Food & Drink 

Gardening 

Geek 

Hair & Beauty 

Health & Fitness 

History 

Holidays & 
Events 

Home Decor 

Humor 

Illustrations & 
Posters 

Kids 

Men's Fashion 

Outdoors 

Photography 

Products 

Quotes 

Science & 
Nature 

Sports 

Tattoos 

Technology 

Travel 

Weddings 

Women's 
Fashion 

Other 



Note: You can only select one category for every board you create so 
make sure you select the best one for your project. Again, you can 
change the category later if you like (which will, in turn, change the 
URL). 

4. Create another board. When you decide to repin an image that 
doesn't really fit into your first board, that's when you create another 
board. 

To create a new board, click on the down arrow next to your current 
board name (see the arrow circled in red below). 

Something like the following form will pop up. Enter the name of your 
new board in the Create a Board blank and click the Create button. 

I called the board Advice Worth Following, a board I hope other 
women will want to follow (since I'm pretending that my wife is 
marketing to other women). 



5. You should have at least one board devoted to inspiring or 
funny quotes. Why? Because people like to share quotations so you 
increase your chances of being repinned, followed, and/or liked – all of 
which will increase your exposure on Pinterest and, thus, your chances 
of building a bigger audience for whatever you decide to promote. 

When I repin a quote image, I usually type the words of the quote in 
the descriptive section below the image. This makes it easier for you 
to share your pin on Twitter and Facebook, because the words go with 
your pin when you share it on Twitter or Facebook. 

Adding the words also increases the chance that your quote might 
show up in search engine queries for the key words in the quote (as 
well as in searches on Pinterest itself). Search engines are favoring 
content on social networks more in their search results so if you have 
your keywords in the description, the search engines might feature 
your pin, tweet, or post thus giving you more exposure. 



6. Create 4 to 8 boards to start with. You can always add more 
boards later. 

Again, make sure at least 2 or 3 of your boards are related to your key 
topic or are of interest to your key audience. 

For example, I created Children's Books Worth Reading and I Love 
Storytelling for my wife's Pinterest profile to target people who love 
children's books and storytelling (my wife's target topic). 

I also focused on some topics women would love: Fashion Colors, I 
Love Dogs, Colorful Scenery, Food Food Food, and Advice Worth 
Following (my wife's target audience). 

7. Rearrange Your Boards. You want to make sure that you present 
your boards so that the people you are targeting see your most 
important boards first. Then they can scan down the page to see all of 
your other interests. 

As you can see in the above graphic, I put my wife's top two topics in 
the first row (Children's Books Worth Reading and I Love Storytelling). 

To edit the arrangement of your boards, click on the little icon to the 
right of the Edit Profile button: 

You can then begin to drag around your boards until the most 
important are on the top of your page. Just click on the board and 
drag it to where you want it to be. 



When you are done rearranging your boards, click on the red 
checkmark button to confirm your new arrangement. 

8. Set strong images for your board covers. Pinterest defaults 
your board covers to your most recent pin image to that board. You 
want to set a specific board cover to draw people into your board. 

To set a new board cover, click on your board name or current cover. 
You will then be taken to that board page where you can select the 
image you want to set as a board cover. Click on the Set Board Cover 
button you see when you hover over that image. The following form 
pops up: 

You can then click on the image and drag it up or down, right or left 
until you get the part of the image that you want to use for your board 
cover (as I have done for the image on the right). Then click on the 
red Set Cover button. 

If you decide you don't want to use the current image, you can use the 
right and left arrows to scan through other images already pinned to 
this specific board. 



Always try to set your board cover images using the most colorful, 
most provocative, funniest images you have currently pinned to that 
board. These board covers draw visitors into your boards. Use the 
strongest images you can. 

Note the strong images I used for the board covers of the boards I've 
created so far for my wife's page: a dog looking straight into your 
eyes, a dramatic splash of red, a decadent dessert, an image on fire. 

At some point, when I find a more colorful image for the I Love 
Storytelling board, I will change its cover. But, for now, Pixar's 22 
Rules of Storytelling is a subtle but strong board cover (because of its 
association with Pixar). 

Over time, you can change the board covers of all your boards if you 
want, especially if you find a more colorful, more provocative, or 
funnier image. Your board covers are your billboards to draw people 
in. 

9. Create at least one group board. A group board is a board where 
multiple users can add pins. If you want others to pin on one of your 
boards, you can give them permission to do so. Just add their names 
in the add another pinner blank under Who can pin? on your Edit 
Board form. 



Note: You can only invite people to pin on your board if you follow 
those people. When you add them, an invitation will be sent to them. 
They have to accept your invitation before they can start pinning on 
your group board. 

The great value of group boards is three-fold: more views, more 
relationships, and more exposure to multiple Pinterest pages. 

 Group boards get more views than single-author boards. My 
group board, the Blogging and Internet Marketing Tips board, 
has more solo followers than any other board I have (616 
followers with 133 pins). You can check out the board here: 
http://pinterest.com/johnkremer/blogging-and-internet-
marketing-tips. 

 Group boards allow you to create relationships with other 
people in your field. For my Blogging and Internet Marketing 
Tips board, here are a few of the top people who have agreed to 
pin on this board: 

Craig Newmark of Craigslist 

David Koons of DK Ventures 

Robert Allen, bestselling author of The One Minute Millionaire



Willie Crawford, joint venture expert 

Don Crowther of Social Profit Formula 

Mike Koenig of Author Expert Marketing Machines and Traffic 
Geyser 

Ken McArthur of JV Alerts 

Judy Whalen of the Center for Strategic Change 

Loral Langemeier, the Millionaire Maker 

Rod Beckwith of MrJV.com 

Perry Belcher, Jason Fladien, John Chow, Ron Capps, and 
other well-known Internet marketers 

Penny Sansevieri of Author Marketing Experts 

David Hancock of Morgan James 

Stephanie Frank, Jim Donovan, Susan Klopfer, John 
Harricharan, Dr. Gayle Hall, and other book authors 

 Your board is not only featured on your Pinterest page, 
but also on the Pinterest pages of all your contributors.
Check out the Pinterest page from Craig Newmark below. Yes, 
that is my group board at the top second left of his page where I 
am exposed to his 1,714 followers. With 30 other contributors, I 
am quickly multiplying the number of people who see my board. 



Again, please note that you have to be following any person before 
you can invite them to pin on your group board. 

That's actual a bonus to creating a group board. It forces you to follow 
the people you want to contribute to your group board. That means 
you can start to create a relationship with top people in your field. 

You'd be surprised who might respond to your invitation. Although I 
don't know Craig Newmark personally, he still accepted my invitation 
to blog at the group blog. 



Tip 3. How to Pin Images 

Once you've created your boards, it's time to start pinning more 
images to your boards. That's why you start first with just a few 
boards. Then expand as your interests expand. 

To find the best images for your most important board topics, use the 
search function on the top left of Pinterest pages. 

1. Locate compatible images on Pinterest. Start by searching for 
pinned images related to your key topic. For example, here are the 
first three results from my search for the topic of storytelling. 

As you will note in the graphic above, you can search through related 
pins, boards, and people. That means you can find specific images, 
entire boards full of related images, and people who love what you 
love – all through one search box. 

Once you get a search results page, repin five to ten of the images you 
find there. Or, if you hit the mother load, you can repin as many 
images as you like. Note: Over 80% of Pinterest pins are repins. 

2. Upload images from your computer. You can upload any image 
on your computer to Pinterest and then share that image via one or 
more of your boards. 

Just click on the Add+ button at the top of any Pinterest page (see the 
red circle above). When you click on that button, the following options 
pop up: 



When you click on the Upload a Pin option, the following form pops up: 

Click on the Browse button, and a window will open up that allows you 
to search through your computer for the image you want to pin. Once 
you find the image you want, click on it and the following pin form will 
pop up. Enter your description, choose your board, and click on the 
red Pin It button. That's it. The image from your computer will be 
pinned to your board and will show up on your Pinterest page. 



3. Upload an image from any web page. Note that when you click 
on the Add+ button, you had three options: Add a Pin, Upload a Pin 
(described above), and Create a Board. To add a pin from any page on 
the web, just click on the Add a Pin button. 

When you click on the Add a Pin button, the following form pops up. 
Just enter the URL for the web page where you can find the image you 
want to pin (note that images from Facebook pages cannot be pinned). 
Then click on the Find Images button. 

The following form pops up. Note that you can scan through the 
images on the specific page by click on the Prev or Next buttons under 
the image until you find the image you want to pin. Then complete the 
form with a description and the board you want to pin to. Then click on 
the red Pin It button. 



That's it. It allows you to pin an image from any web page. An easier 
way to add a Pin It button to your browser so you can easily pin from 
any web page you visit. 

4. Add the Pin It button to your browser. The Pin It button allows 
you to easily pin an image from any website you visit. To add the 
button, click on the About button at the top of the page: 

When you click on that button, you will find many options. The one 
you want is the Pin It Button. Click on that option. The following page 
should show up (there's more on the page, but this is the relevant 
section): 

Follow the above instructions to add the Pin It button to Firefox. 
Pinterest will show you the instructions for adding the Pin It button for 
the browser you are using when you access the above page 
(http://pinterest.com/about/goodies). 

The Pin It button will show up in your browser something like this (the 
actual place it will show up will vary with the browser you use): 

When you want to pin an image from a website, just click on the Pin It 
button. A Pinterest page will pop up with the pinnable images from 
that web page. The pop up will show over the web page you are 
visiting. 



Then select the image you want to pin from the images that appear. If 
you decide not to pin an image, just click on the Cancel button at the 
top right of the pop up. 

When you click on an image, it will show a red Pin It button. When you 
click on that Pin It button, the standard pinning form will pop up. Enter 
the description you want, select the board you want to pin to, and click 
Pin It. 

A secret tip: If you want to automatically enter a description when you 
click on the Pin It button, you can highlight the text from the page that 
you want for the description. Pinterest will automatically enter that 
text into the description text of your pin before you select the board 
and click on the red Pin It button. 

5. Pin directly from the website. Many websites have a pin it 
button directly on the image or page to make it easier for visitors to 
pin the images on that page. 

I'll describe later how you can add Pin It buttons for your website 
pages, but for now I just want to show you how to use the pinning 
buttons other websites feature. 

Here, for example, is the Repin button from my hobby website, 
http://www.myincrediblewebsite.com. You can see the Repin button 
on the top left of any web page on my website. If a visitor wants to 
repin an image from the site, they just click on the Repin button. 

A standard pinning form will pop up. The user select the board he or 
she wants to pin to, enters a description (the button automatically 
selects the page title), and clicks on the Pin It button. 



The above Repin button (on the top left) is part of a theme I use for 
my MyIncredibleWebsite. The theme is called Covert Pin Press. 

Here's is another Pin It button featured on my magazine editor 
website, http://www.Magagenie.com (which features the editors and 
columnists of magazines): 

In this case, each image in a blog post features the Pin It button and a 
Follow me on Pinterest button. When a visitor clicks on the Pin It 
button, the standard pinning form pops up so visitors can select the 
board they want to pin to and enter a description before clicking Pin It. 



For this Pin It feature, I use a WordPress plugin called Pin Button 
Attraction. You can read about or buy the plugin here: 
http://pinbuttonattraction.com. It automatically adds a Pin It button to 
the new pages on your blog (but, of course, only if you are using a 
WordPress blog). 

You can also add a Pin It button to individual images on any website 
by following the instructions on this page: 
http://pinterest.com/about/goodies. Towards the bottom of this page, 
there are instructions for adding a Pin It Button for websites. 

Just enter the URL for the web page, add the URL for the image, and 
then add a description (which will automatically show up in the pinning 
form when a user clicks on the Pin It button). As you can see, the form 
includes the link information which you must copy and paste into the 
section on your web page where you want it to show up (that code is 
under the Add this link to your page, right where you want the button 
to appear). 



You must also add the javascript code to each page where you want 
the Pin It button to show. Add it, as instructed, directly above the 
closing </body> tag on the HTML coding for your page. 

You only add the javascript code once. But you can add as many 
image links as you want (directly to the section on the page where you 
want those images with Pin It buttons). 

6. Here are several options for discovering images to repin on 
Pinterest. Click on the Pinterest image at the top center of any page. 
That will bring you to the Following page, which features recent pinned 
images from the people you follow (including yourself). 

But note that on the top of the page, there are five options: 

 Following (images from the people you follow) 

 Categories (which allows you to find images being pinned on 
the various categories: animals, architecture, art, cars & 
motorcycles, celebrities, quotes, etc.). So, if you are looking for 
art images to pin, this is the place to go. If you are looking for 
specific art images (for example, Picasso paintings), use the 
search box on the top right of any page. 

 Everything (includes all the most recent images). Very eclectic. 

 Popular (the most popular trending images). This is the place to 
go to find very popular images to repin, comment on, or like. 

 Gifts (features images with a price point attached). All sorts of 
price ranges. Whenever you pin an image and include a price (or 
any $1,000 points), that price is included in the image and would 
show up on these pages (depending on the price point). 

Again, you can use the search box at the top left of any page to locate 
subject-specific images, boards, or people. That search form is your 
gold mind for locating the images you want to be connected with (and, 
thus, repin). 

Conclusion: So, you have a number of ways to pin an image to your 
boards. Here they are: 



 Repin from other people's Pinterest boards. 

 Repin from the topic pages described in the previous section 

 Repin from the search result pages. 

 Upload and pin images from your computer. 

 Upload and pin images from any website. 

 Add pins from any URL on the web using the Pin It button on 
your web browser. 

 Add pins via the pin buttons on websites. 



Tip 4: Choosing Images to Pin 

Now that you know your options in pinning images, you need to get a 
good idea on what images to pin and repin. Here are some guidelines 
on what kind of images get the most attention, the most likes, the 
most repins, and the most comments – and, thus, create the most 
impact for your images. 

Note: The kind of images you want to pin and repin are also the kind 
of images you want to begin featuring on your blogs, websites, and 
other social networks. While no one can repin from your Facebook 
pages, they can repin from the images you add to your Tweets, the 
videos you upload to YouTube, images you upload to your pages on 
The Book Marketing Network, etc. 

Here, now, are some suggestions on what kind of images to pin, where 
to put those images in the first place, and how those images can give 
you more traffic to your website, blog, or social network pages. 

1. Certain images get more clickthroughs, repins, etc. According 
to the people I've talked to, the following pins get more clickthroughs: 
tutorial images, do-it-yourself images, and recipes. 

So be sure to include some tutorials, do-it-yourself instructions, or 
recipes. Depending on your topic, you should be able to create images 
that fit one of these descriptions. 

2. Other popular images: cute animals, quotes with beautiful 
images, beautiful scenery, colorful fashion, celebrities, kids, great 
homes, architecture, gadgets. 

Here is an image I pinned that was repinned about a hundred times 
within a few days: 



3. Taller images get shared more. If you want your images from 
your blog or website to be shared more often on Pinterest, start by 
creating taller images. That doesn’t mean you have to create 
infographics. It just means you should create images that are taller 
rather than wider. 



Taller images dominate more space on the Pinterest pages. That's one 
reason they get more repins and shares. Because of the way that 
Pinterest displays images, taller images always show up better. If you 
have a very wide image that you pin, it will become very small when 
showing up in the Pinterest columns. Thus, most people will ignore the 
image. 

When adding images to your blogs and websites, try to make them 
taller than wider. 

One way you can create taller images is to combine several images 
together, stacking them up on top of each other like this: 

Make sure the images you combine together are compatible on 
subject, look, atmosphere, etc. 

Of course, you can also create infographics like the following that I've 
featured on my website at http://www.infographicaday.com. 



Note that all of the images were made shorter to fit on these pages. 



4. Videos can be shared. You can share YouTube videos, most 
videos on web pages, and videos from other video services. Some 
videos cannot be share via Pinterest. 

I have found that the videos I've share on my blog via the old YouTube 
insert code cannot be pinned, so I've been going through my blogs to 
add the new iframe code so my videos can be pinned. 

Here are a few of the videos I've shared recently: 

5. Add images to your old blog posts. This tip right here is 
probably the key tip I can give you in this entire report. Adding images 
where there have been no images is a great way to revitalize old blog 
posts and web pages that previously did not have images. 

Even if your old blog posts had images, you can repin those images to 
revitalize those pages. I've been amazed by the amount of traffic I've 
received to my websites because of the pinning of old blog posts and 
web pages. Here is a sample image added to a blog post. 



6. Add images to every new blog post and web page. As you 
write new blog posts or create new web pages, be sure to add an 
image. Get in the habit to always include an image with your posts. 
Not only does this make your blog post pinnable, but it also adds to 
the readability and attractiveness of every post and page. 

I've been adding images to some of my older pages on some hobby 
websites like my College Dropouts Hall of Fame. That makes those 
pages newly pinnable. 

For instance, here's an image I added to the K page of my College 
Dropouts Hall of Fame, which was added to the listing about Heidi 
Klum: 

7. Add provocative images, images that will get a reaction (whether 
positive or negative). Images that stir the emotions get more pins, 
likes, and comments. 

One of the most popular pages ever on my Book Marketing Bestsellers 
blog has been a photo of naked men forming a human bookshelf. You 
can check it out here: An Interesting Bookshelf - Warning: Naked 
Bodies - http://blog.bookmarket.com/2011/08/interesting-bookshelf-
warning-naked.html. 

I won't show the image here because it does consist of naked human 
bodies (which I warned of when I wrote the post). I think that warning 
might be why the post has been so popular. It's the #5 most popular 
post on my blog – and yet, though it features naked bodies, was still 
very relevant to my blog about books. 



These ideas should be enough to get you started in pinning images. Of 
course, you can start by pinning your book covers and photos of the 
author, but eventually if you want to attract a crowd, you'll have to 
start pinning images related to your blog posts and web pages as well 
as images targeting the people who would be most interested in 
buying, reading, and recommending your book. 

As part of that strategy, I always include pins of competing books as 
well. That serves to promote my competitors, but it also reassures 
potential customers that I am very knowledgeable about my field. That 
increases the trust factor, which is an essential ingredient in the 
decision most people make in buying your book: If they trust you, 
they will buy from you. 



Tip 5: Follow Others 

When you first sign up these days, Pinterest automatically has you 
follow 58 of the top pinners (based on the interests you indicated 
when signing up). 



Because these pinners are automatically added when you sign up, all 
of them have huge numbers of followers with most of them having 
over one million followers on up to ten million. 

I wish I knew how to get on this recommended list, but I would guess 
it has to do with which pinners are getting repinned the most and 
which pinners are being followed the most naturally. 

As you can see from the following top pinner, some of the top pinners 
live in other countries (and don't write perfect English). But they still 
share pins that other people want to repin, like, or comment upon. 

You can unfollow anyone that Pinterest automatically signs you up for 
by clicking on the faint Unfollow button on the right. 

You can always check to see who is following you by clicking on your 
Followers link on your Boards page. And you can always check to see 
who you are following by clicking on the Following link, again on your 
Boards page. 

The person my wife is following who has the most followers is Joy Cho, 
a blogger at OhJoy.blogs.com out of Los Angeles, California. She had 
10,306,930 followers on October 15, 2012. Several other people my 
wife is following have 6.5 million followers. But, again, these are 
people who are automatically followed by Pinterest for you when you 
sign up with Pinterest. 



1. Follow the people these top pinners are following. If these top 
pinners are following these people, chances are these people are style 
leaders in the world of Pinterest. Because the top pinners with the 
most followers tend to following only about 100 people (even when 
they have 6 to 10 million followers). That's significant. 

2. Follow interesting people. The key here is simple. If you want to 
develop followers, you have to follow interesting people. And repin 
beautiful images, funny images, inspirational images – especially those 
that target your key audiences. 

3. Develop a group board. One of the other key ways you can build 
followers is to create a group board – because the other pinners in the 
group will send you some of their followers every time anyone pins in 
the group board. 

4. Find friends. Under your name are two options: Invite friends (by 
entering their email addressed into the form below) and Find friends. 
To access these two options, click on your name, and then select the 
Find Friends option. 

You'll be offered four options for finding and inviting your friends: 

Under the email option, you can enter the email addresses of your 
friends and invite them to join Pinterest and follow you on Pinterest. 

Under the Facebook, Gmail, and Yahoo options, you can connect your 
Pinterest account to your profiles on those three sites and then invite 



all of your friends and followers to follow you on Pinterest. This option 
can be very powerful if you have a lot of Facebook friends or have 
connected with a lot of people through your Gmail or Yahoo mail 
accounts. 

Any of these four options provide you with an automatic tool for 
inviting your friends and followers to become your Pinterest follower. 
But only use these tools if you don't mind slightly annoying your 
friends and followers. 

5. Encourage people to follow you via your blog or website by 
including a Pinterest image inviting them to check out your Pinterest 
boards. Below are a few of the options you can use to encourage 
people to Follow Me on Pinterest: 

Option 1: Here's the Pinterest button from one of my websites, 
http://www.AskJohnKremer.com: 

To get such a Pinterest button to show up on your website or blog, 
simply enter the following HTML code where you want the button to 
appear: 

<a href="http://pinterest.com/johnkremer/"><img src="http://passets-
ec.pinterest.com/images/about/buttons/big-p-button.png" width="70" 
height="70" alt="Follow Me on Pinterest" /></a> 

As you can see, if you know HTML code, you enter the URL for your 
Pinterest page (http://pinterest.com/johnkremer) and the code to 
show the Pinterest P image (<img src="http://passets-
ec.pinterest.com/images/about/buttons/big-p-button.png" width="70" 
height="70" alt="Follow Me on Pinterest" />) with an alternate 
description (Follow Me on Pinterest). 

Again, you can add this HTML code on any web page. 



For example, here is a similar button in the sidebar of my main 
website, http://www.bookmarket.com: 

I feature it on my home page of the Bookmarket.com website, but I 
don't feature it on most other pages because I'd have to enter the 
HTML code on every page to accomplish that. That's a lot of work. 

That's one reason I'm slowly going to be changing over to a WordPress 
site for my main website. It's so much easier to show case certain 
images on every page of a website when it is run as a WordPress blog. 

Option 2: If you want to feature a different image, like the one on my 
blog at http://blog.bookmarket.com, you would enter a little different 
HTML code to present the following image: 

It's essentially the same HTML code but with a different image URL 
source: 

<a href="http://pinterest.com/johnkremer/"><img src="http://passets-
cdn.pinterest.com/images/follow-on-pinterest-button.png" alt="Follow Me on 
Pinterest" height="22" width="125" /></a> 

And, again, this code can be added to any web page, blog, or other 
site where you can add HTML code. 

Option 3: Now, here is the Follow me on Pinterest button that appears 
on every image on my http://www.magagenie.com website: 



For this Follow me on Pinterest feature, I use a WordPress plugin 
called Pin Button Attraction. You can read about or buy the plugin 
here: http://pinbuttonattraction.com. It automatically adds a Pin It 
button to the new pages on your blog (but, of course, only if you are 
using a WordPress blog). 

Option 4: Here is a Follow me on Pinterest button that also showcases 
three pins. I use this widget on several of my WordPress websites, 
including http://www.bookmarketingbestsellers.com: 



The above widget (only for WordPress websites) is created by a plugin 
called Pretty Pinterest Pins. That's a free plugin that you can find by 
searching the plugins section of your WordPress site. 

This report isn't designed to teach you WordPress, so if you don't know 
how to search for and add new plugins, ask the teenager or college 
student next door for help. 

When you add the Pretty Pinterest Pins plugin to your WordPress blog 
or website, you can add the above feature anywhere on your 
WordPress page where you can add widgets (again, if you don't know 
what a widget is, ask that a friendly teenager or college student). 

When you add the Pretty Pinterest Pins widget to your blog, you can 
specify how you want it to work by entering information into the 
following widget form: 

You can give your widget a title like I did: Book Marketing Pins. 

You have to enter your Pinterest User name so the widget can find 
your Pinterest Profile. 

Optionally, you can enter the URL of a specific Pinterest board. If you 
don't enter a board URL, this widget will display your last three pins 
regardless of topic. If you enter the specific board, then the widget will 
only showcase Book Marketing Tips (in this case). 

I recommend you specify one of your boards relevant to the website 
you want to showcase this image on. 



You can then select the number of pins to show. I'd recommend 3 in 
most cases. But if you design doesn't allow that many pins to be 
showcased, then enter 1 or 2. 

If you check the show caption button, the widget will featured your 
description for that particular pin. 

Since your goal in using this widget is to get followers, you should 
check the Show Follow Me Button option. 

Once you've selected all your options, click Save. That's it. Now your 
new pins on a specific board will be showcased in the sidebar of your 
WordPress blog or website. And that will get you more followers! 

I also have the Pretty Pinterest Pins plugin installed on my 
http://www.myincrediblewebsite.com where I showcase the pins from 
my Dance Dance Dance! board. Since I primarily pin very pretty 
images to this board, the widget is quite beautiful. 

I also use this plugin on my http://www.infographicaday.com website 
where I showcase the pins from my Great Quotations as Graphics pin 
board. 

I always try to match the board I showcase with the website I'm using 
this free plugin on. 

Of course, you could always showcase someone else's board, but since 
you want to get more followers, you should obviously showcase one of 
your own Pinterest boards. 

6. If you publish an email newsletter, ask your readers to 
follow you on Pinterest. Probably the best way to drive traffic and 
interest anywhere on the web is via your own newsletter to your most 
committed fans. Just ask them: Follow me on Pinterest. Here's my 
Pinterest profile: http://pinterest.com/johnkremer. And here's why you 
should follow me. 

Then list some of the boards you've created that they might be 
interested in following. Feature a few of your recent pins that they 
would clearly be interested in following. Then send them directly to 
one or two of those pins. 

Note: Every pin has a specific web address or URL. For example, 
here's the specific URL for a blog post I did on The Rules for Being 
Human Apply to You as a Book Author and Book Marketing Genius: 
http://pinterest.com/pin/57983913923771055. 



That makes it easy for your fans to repin your image, like it, comment 
on it, or follow you on Pinterest. 

Again, the more followers you have on Pinterest, the more impact 
you'll have in terms of driving traffic, creating fans, and selling more 
books, products, or services. 

During the past month I did a test. I created a new website, 
http://www.infographicaday.com, and started creating blog posts and 
images to pin. 

Using Pinterest, Twitter (via Pinterest), and Facebook, I was able to 
take the ranking of this new website from unranked on Alexa on 
September 18, 2012, to an Alexa rank of 346,327 four weeks later on 
October 15, 2012. 

I expect in the next four weeks to take that ranking well under 
200,000 and to maintain it. I expect to be driving 10,000 to 20,000 
new visitors every month on an on-going basis. 

Now, the first month was a lot of work since I posted almost 150 
images in that time (about 5 images per day). But I expect to continue 
by posting only one or two images a day to drive on-going traffic of 
20,000 visitors every month for years to come. 

During that same time period of four weeks, using just one post a day, 
I drove the rank of my completely new Book Marketing Bestsellers 
website (http://www.bookmarketingbestsellers.com) to an Alexa rank 
of 702,446. 

And, at the same time, I wrote this special report as well as completed 
the work on my Secret Seven, Book One report. 

If you create an image-driven blog or WordPress website, you can 
easily do the same. 



Tip 6: Comments, Likes, and Repins 

To get more followers and repins on Pinterest, you must interact with 
the other users. Pinterest, after all, is a social network. It has the 
same power as any other social network: The power of multiplication. 
As you get more followers, they share your pins with their followers 
and, in that way, you can get more exposure for your blog posts, 
website pages, newsletters, sales pages, and more. It's possible, 
really, to expose your ideas and products to millions of people. 

1. Focus first on the Popular pins. Why? Because these are the 
current pins that are getting the most attention. To locate the most 
popular pins, click on the Popular option at the top of any Pinterest 
page. 

There are several things of value on the resulting page you'll see. 

 First, of course, notice that the pins change every time you visit 
because Pinterest is constantly updating the most popular pins 
and adding new ones. 

 Notice what sort of images are popular. Repin some of the most 
popular images that would be of interest to your target 
audience. 

 The popular page is a great place to see what sort of images you 
should be creating and then posting to your new and old blog 
posts and web pages. 

 It's perfectly okay in today's graphic world to post a number of 
blog posts every week that consist primarily of images. That 
means you don't have to do a lot of writing to keep your blog 
active. 

For example, see the short blog post on the next page that I 
wrote last week for my Book Marketing Bestsellers blog. I wrote 
three sentences and added a YouTube video that I originally 
discovered on Pinterest. It took me five minutes. 



And here's another short inspirational post I shared that featured 
a graphic quote from Maya Angelou. Again, it took me just a few 
minutes to copy the image from Pinterest, add it to the blog 
post, and type in the quote from Maya Angelou. 

And, right after I posted these blog entries, I immediately pinned 
them to Pinterest, tweeted about them, Google plused them, and 
posted them to Facebook. 

The thing is: You can simply repin images or videos you find on 
Pinterest OR you can copy them, blog about them, and then pin 



them to Pinterest. That second option is what's going to get you 
referral traffic and more sales. The first option only builds your 
visibility on Pinterest. The second one gets you sales. 

You should do a little of both, but favor doing more of the 
second kind of pins. It's perfectly okay in today's world of social 
networking to write four or five short blog posts every day using 
the images you discover on Pinterest and Facebook, making a 
little comment, posting to your blog, and then pinning, tweeting, 
and sharing via Facebook. 

You'll be amazed at the traffic you can send to your blog doing 
this simple activity (and Google search will love you as well). 

 I have found that simply by adding popular Pinterest images and 
quotes to my blog posts and then pinning them, I can drive a lot 
of traffic to any blog or website. And, since I have about 20 
active websites or blogs, that's important. I couldn't begin to 
maintain any of these websites if I had to write full blog posts 
every time. 

2. Comment on popular pins, especially those with few comments. 
This is an incredibly effective way to get your Pinterest profile in front 
of hundreds, often thousands of other people. And, if they like your 
comment, they will begin to follow you. 

The key to this technique is to write real comments, especially if you 
can also include an indirect referral to one of your Pinterest boards or 
images. 

Be sure to repin any image that you comment upon. It would look 
suspicious if you commented upon the image but did not repin it. 

Notice in the image on the next page that there are lots of likes and 
repins but only one comment. That means you will be noticed by all 
the likers and repinners who show up in the future (because you will 
be featured as a commenter). 

At the time I made my comment here, this quote image had 922 
repins and 413 likes. Less than two days later, it had 4,924 repins and 
2,111 likes (it helps that this pinner has 3.6 million followers). 

That's 6,500 people who saw my comment in just under two days! Do 
you know a faster way to expose yourself to 6,500 people in under two 
days? And another 450 views (likes and repins) in another day! 



You don't have to write a complicated comment. Keep it short and 
simple in most cases. Of course you can write a longer comment if you 
are moved to do so. Here is my short comment (written under my 
wife's name): 



Now, if I had wanted to establish myself as an expert, I would have 
made a longer comment where I added some insight to what had 
already been shared. That would have gotten me more notice – and 
more followers. 

Here's another popular image that has many likes and repins but NO 
comments: 

In this case, I wrote my comment as if I were a photographer or 
someone who really appreciates good photography. Of course, I could 
also have written it from the perspective of a bride-to-be. Again, try to 
make the comment fit your target audience or your topic (product or 
service). 

When you scan through the popular pins, it's easy to find images with 
up to a 1,000 pins and 1 to 3 comments (look for no more than 5 
comments or your comment will get lost). Those are the images you 



want to comment upon. Those are the images that will continue to get 
more and more likes and repins and, thus, more impressions for you – 
all of which should result in more followers for you. Now, that's cool. 

Here are a few more such pins to get you fired up: 

The cupcake image, while it has few likes and repins right now, is sure 
to get tons of both. That's why I wrote a comment on it. 



3. You can add website URLs to your comments. These URLs are 
clickable. But if you do this, make the URL actually relevant to the 
conversation, unlike Discoveredd in the image below. This was a spam 
comment and link to a poorly designed affiliate sales site. As with any 
social network, spam creeps in. Alas. 

By the way, you can also add web links to the descriptions of 
your original pins and to your repins. I thought I should mention 
that. Again, these links will be clickable, which means people could 
click on the link to get to your website, blog, or sales page. 

Of course, if you pin an image from your blog or website, there will 
already be a link to your site, but it doesn't hurt to add a second one 
in your comments (sparingly). 

But, when you add a link, make sure it goes somewhere useful and not 
spammy. Informative and not salesy. Adding new information or 
inspiration, rather than being self-serving. But that doesn't mean it 
can't lead to your book (as long as it's not salesy, spammy, or self-
serving). 



4. Repin images that already have too many comments. You can 
still get lots of attention and views if you repin a popular pin. And, 
when you repin, add your own relevant comment. That will showcase 
your expertise and get you more attention. 

These two images have lots of likes and repins, but way too many 
comments. You would get lost here. So repin these instead if they 
target your audience or topic. That way you know you are sharing hot 
images but you don't get lost in the comments. 

Note that the one image has a really poor description: diy diy diy. Add 
something more intelligent when you repin this. Perhaps something 
like this: What a great way to share life, love, hope, and joy! – a 
comment that could apply to many topics and services. 

The horse image has no description, so if you repin it, write a 
description that is related somehow to your topic or target audience. 

5. Avoid likes. It's always better to repin (rather than like) if you 
want to get noticed. Likes don't show up on your page or in front of 
your followers, so they don't have any real impact. 



Tip 7: Do's and Don'ts on Pinterest 

Here are just a few do's and don'ts that I have found worth noting. 

1. Don't pin the same image to two boards at the same time. 
Space it out over a few hours or a few days. 

If you pin a graphic to two boards at the same time (or pin to one 
board and then repin to another of your boards), your pinned graphic 
will show up twice on the pages of your followers. It'll look something 
like the following: 

Now that is fine if you trying to draw attention to a special blog post, 
graphic, or idea, but it can be overdone. I've seen pinners repin an 
image three or four times – and then the image dominates the pages 
of their followers. That's not a good idea. 

My advice: If you want to pin an image to more than one of your 
boards, try doing it several hours or days apart. That way you get 
double exposure but do not irritate your followers. 



Again, if you have a special reason for double pinning to draw 
attention to a special blog post – that is okay. But know why you are 
doing what you are doing. 

2. Don't swear. Never include swear words in your descriptions or 
comments. It won't help you gain friends. 

3. Don't pin nude images. It's against the rules. Just that. It could 
get you banned from Pinterest. Besides, there are so many wonderful 
images, paintings, photos, etc. to pin. Keep it clean. 

The following are a few images that have been acceptable: 

That last image on the right is one I pinned on my Infographic A Day 
board (http://pinterest.com/johnkremer/infographic-a-day). So, while 
it was a little titillating, it offer great advice. 

4. Don't argue with people. In your comments on other people's 
pins, don't argue, don't politicize, don't quibble. Write useful 
comments or statements of praise or agreement. Keep it civil. 

I've had a rabid politicizer criticize something on Facebook and, to be 
very honest, it was unpleasant, uncivil, and unproductive. 

5. Don't spam. This is especially important when you are using the 
commenting strategy. That won't get you anywhere. And it is very 
likely to get you unfollowed by many people. 

6. Do have fun. You'll be more productive, more interesting, more 
worthy of being followed if you have fun while doing Pinterest. 



7. Interact. Pinterest, after all, is a social network, so socialize. 
Interact. Get involved. It's actually okay to engage in conversations 
with people via the comments. Indeed, that might help you get more 
followers. 



Infographic: Build the Perfect Marketing Pin 



Infographic: Pinterest Marketing Cheat Sheet 



Resources 

If you ever want more information about Pinterest and how to use it in 
your business, these resource articles and blog posts will help you 
(and keep you busy for days reading). 

You don't need to read these, but if you read any, start with 56 Ways 
to Market Your Business on Pinterest. Then follow through with any 
other articles that catch your interest. 

5 Tips to Increase Your SEO with Pinterest - 
http://www.amyporterfield.com/2012/10/increase-seo-with-pinterest

The 10 Commandments of Using Pinterest for Business - 
http://www.amyporterfield.com/2012/06/the-10-commandments-of-
using-pinterest-for-business

56 Ways to Market Your Business on Pinterest - 
http://www.copyblogger.com/pinterest-marketing

How to Get More Pinterest Exposure With Less Work - 
http://www.socialmediaexaminer.com/pinterest-contributor-boards

How to Make Your Blog Posts More Pin-Worthy in 4 Easy Steps - 
http://pinnablebusiness.com/category/tools-for-pinterest

9 Tips on How We Gained 6,275 Followers on Pinterest - 
http://pinnablebusiness.com/9-tips-on-how-we-gained-6275-
followers-on-pinterest

Pinterest Business Accounts: The Definitive Guide to Getting Started - 
http://www.socialmediaexaminer.com/pinterest-guide-business-pages

Social Email Marketing: Contest adds 200% more Pinterest followers 
and engagement - http://www.marketingsherpa.com/article/case-
study/email-marketing-pinterest-contest

========== 

Pinterest Guidelines 

Familiarize yourself with Pinterest by visiting these pages: 



What Is Pinterest: http://pinterest.com/about

Pin Etiquette: http://pinterest.com/about/etiquette

Getting Started: http://pinterest.com/about/help

Pinterest Support and Answers: https://support.pinterest.com/forums

Pin It Button and Goodies: http://pinterest.com/about/goodies

Terms and Privacy: http://pinterest.com/about/terms

Pinterest Blog: http://blog.pinterest.com

========== 

The Ultimate Pinterest Resource Guide 

Here are some additional Pinterest resources from The Ultimate 
Pinterest Marketing Guide by Hector Cuevas. Just click on the title to 
be taken to the Internet to read the blog post or article. 

What is Pinterest Anyway? 

What’s With All the Interest in Pinterest? 

Pinterest 101: A Tutorial 

Pinterest 101: How do I use Pinterest? 

Pinterest: A Beginner’s Guide 

Pinterest 101: Pin Like a Rock Star 

Pinterest 101: Tutorial on the Social Network Taking the World by 
Storm 

How to Get More Followers on Pinterest 

How To Get More Pinterest Followers 

Pinterest: 43 Ways to Build Your Presence 

How To Get More Pinterest Followers 



Increase The Number of Followers on Pinterest 

3 Easy Tips to Help Build Pinterest Followers 

13 Ways to Get More Pinterest Followers 

How to Get More Traffic Using Pinterest 

Use Pinterest to Drive Massive Traffic to Your Blog  

How To Use Pinterest To Drive Traffic To Your Site  

Think Pinnable to Get Pinterest Traffic  

How Pinterest Can Help You Get More Blog Traffic  

Pinterest Top Five Most Repinned Items  

Using Pinterest to Build Traffic   

Pinterest Etiquette: The Do’s & Don’t’s 

Social Networking for Business: Pinterest Etiquette  

The Marketer’s Guide to Pinterest Etiquette  

Potential Pinterest Dangers and Proper Pinning Etiquette  

A Couple Warnings About Marketing On Pinterest  

Photographers: Please Avoid Self-Promotion on Pinterest 

Pinterest and The Law 

Branding on Pinterest: How to Avoid Legal Liability 

Pinterest’s Predicament: Legal Issues Prevent Social Media Maturity 

Pinterest Info & Tips for Businesses & Non-Profits 

Pinterest Tips for SEO, Traffic, and Reputation Management  

Pinterest Referring More Traffic Than LinkedIn, Reddit, Google+ 



Pinterest Drives More Traffic Than Google+, YouTube and LinkedIn 
Combined 

13 Pinteresting Facts About Pinterest Users [INFOGRAPHIC] 

Why and How All Bloggers Should Be Using Pinterest 

12 ways to use Pinterest for your nonprofit 

10 Strategies for Non-Profits on Pinterest 

Cool Pinterest Marketing Tools & Ninja Tricks 

How to Master Pinterest for B2B Marketing 

20 Awesome Tools for Pinning Like a Pro 

Pinning Down Pinterest 

Pinterest Marketing Tips & Tricks to Drive Targeted Traffic 

Pinterest and the 7 Handy Tricks 

Best Pinterest Tips and Tricks – Creative Uses For Pinterest 

Tips And Tricks Using Pinterest Technology 

10 Tips for Using Pinterest Well 



Addendum: Key Tips Reminders 

Here are a few of the key tips I shared in this report. Since these are 
among the most important, I am re-encapsulating them here as a tool 
to help you highlight the key action steps you still need to profit from 
your Pinterest activity. 

Page 7 – Note: Use your real photo. People like to follow people 
rather than graphics. 

Page 16 – Be sure to use keywords in the titles of your boards - 
keywords that allow people to locate your boards that might interest to 
them, such as my Book Marketing Tips board. 

Page 17 – 5. You should have at least one board devoted to 
inspiring or funny quotes. Why? Because people like to share 
quotations so you increase your chances of being repinned, followed, 
and/or liked. 

Page 22 – The great value of group boards is three-fold: more views, 
more relationships, and more exposure to multiple Pinterest pages. 

Page 29 – A secret tip: If you want to automatically enter a description 
when you click on the Pin It button, you can highlight the text from the 
page that you want for the description. Pinterest will automatically 
enter that text into the description text of your pin before you select 
the board and click on the red Pin It button. 

Page 34 – 1. Certain images get more clickthroughs, repins, etc. 
According to the people I've talked to, the following pins get more 
clickthroughs: tutorial images, do-it-yourself images, and recipes. 

Page 35 – 3. Taller images get shared more. If you want your 
images from your blog or website to be shared more often on 
Pinterest, start by creating taller images. 

Page 38 – 4. Videos can be shared. You can share YouTube videos, 
most videos on web pages, and videos from other video services. 

Page 38 – 5. Add images to your old blog posts. This tip right here 
is probably the key tip I can give you in this entire report. Adding 
images where there have been no images is a great way to revitalize 
old blog posts and web pages that previously did not have images. 



Page 39 – 7. Add provocative images, images that will get a 
reaction (whether positive or negative). Images that stir the emotions 
get more pins, likes, and comments. 

Page 43 – Hint: Follow the people these top pinners are following. If 
these top pinners are following these people, chances are these people 
are style leaders in the world of Pinterest. Because the top pinners 
with the most followers tend to following only about 100 people (even 
when they have 6 to 10 million followers). That's significant. 

Page 44 – 5. Encourage people to follow you via your blog or 
website by including a Pinterest image inviting them to check out your 
Pinterest boards. Below are a few of the options you can use to 
encourage people to Follow Me on Pinterest. 

Page 47 – Use Pretty Pinterest Pins, a free WordPress plugin to feature 
one of your key topic boards on your blog or website. It's an incredibly 
easy way to feature your special-topic pins which, of course, lead 
inquiring minds ultimately to your blog, website, or sales page. 

Page 48 – 6. If you publish an email newsletter, ask your 
readers to follow you on Pinterest. Probably the best way to drive 
traffic and interest anywhere on the web is via your own newsletter to 
your most committed fans. Just ask them: Follow me on Pinterest. 
Here's my Pinterest profile: http://pinterest.com/johnkremer. And 
here's why you should follow me. 

Page 50 – 1. Focus first on the Popular pins. Why? Because these 
are the current pins that are getting the most attention. To locate the 
most popular pins, click on the Popular option at the top of any 
Pinterest page. 

Page 52 – It's perfectly okay in today's world of social networking to 
write four or five short blog posts every day using the images you 
discover on Pinterest and Facebook, making a little comment, posting 
to your blog, and then pinning, tweeting, and sharing via Facebook. 

Page 52 – 2. Comment on popular pins, especially those with few 
comments. This is an incredibly effective way to get your Pinterest 
profile in front of hundreds, often thousands of other people. And, if 
they like your comment, they will begin to follow you. 

At the time I made my comment here, this quote image had 922 
repins and 413 likes. Less than two days later, it had 4,924 
repins and 2,111 likes. 



That's 6,500 people who saw my comment in just under two 
days! Do you know a faster way to expose yourself to 6,500 
people in under two days? 

Page 56 – By the way, you can also add web links to the 
descriptions of your original pins and to your repins. I thought I 
should mention that. Again, these links will be clickable, which means 
people could click on the link to get to your website, blog, or sales 
page. Of course, if you pin an image from your blog or website, there 
will already be a link to your site, but it doesn't hurt to add a second 
one in your comments (sparingly). 

Page 56 – 3. Repin images that already have too many 
comments. You can still get lots of attention and views if you repin a 
popular pin. 

These two images have lots of likes and repins, but way too 
many comments. You would get lost here. So repin these instead 
if they target your audience or topic. That way you know you are 
sharing hot images but you don't get lost in the comments. 

Page 58 – 1. Don't pin the same image to two boards at the same 
time. Space it out over a few hours or a few days. 

Page 60 – 7. Interact. Pinterest, after all, is a social network, so 
socialize. Interact. Get involved. It's actually okay to engage in 
conversations with people via the comments. Indeed, that might help 
you get more followers. 



Keep in Touch 

Do email me if you have any questions. I can incorporate the good 
questions with my wonderfully insightful answers into another 
addendum for this report. 

Thanks for your feedback and support. 

John Kremer 

Open Horizons, P O Box 2887, Taos NM 87571 

Email: johnkremer@bookmarket.com

Web: http://www.bookmarketingbestsellers.com
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